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Discuss local and national issues reach a 
at the student forum on Oct. 6 from new level 
12:30 p.m. to 2:30 p.m. near the with the Sega 
Johnson Center. For more Dreamcast. 
information call (714) 564-6210. Style, Page 6 
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CELEBRATION: Music and cries of freedom set the stage fo 
Hispanic Heritage Month and Mexican Independence Day. 


By Joshua Bernal and Heather Davidson 
el Don Staff Writers 


Mariachi music echoed through the air as students devoured 
tamales and menudo in honor of Mexican Independence Day 
celebrated at Santa Ana College on Sept. 15. 


ss Students from diverse ethnic backgrounds had the opportu- 
: nity to share the history of the Mexican culture. 
“It’s great they celebrate Independence Day here at school,” 
said student Javier Castaneda, “That way we share the trea- 
| sures of Mexican heritage.” 
. Tables were set up around the mall, wie re various clubs and 
wg organizations including As- 5 
sociate Student Government 
(ASG) enjoyed the day as 
: they rewarded sweet bread 
Bi when questions such as 
| F “What was the original name 
: f i of Mexico City?” were an- 
: é ; swered. 
: iT In most cases, the feedback 
: was positive. “It went really 
| good,” said Minerva Sarinana, commissioner fro cultural 
y awareness. 
: Other clubs such as Students United for a Better Education 
id : (SUBE) also participated by selling tamales with beans and 
rice and the traditional Mexican drink agua de horchata (rice 
: water), while MEChA (Movimiento Estudiantil Chicano de 
i Aztlan) sold menudo. 
& Hispanic Heritage Month runs from Sept. 15 to Oct. 15 and 
& celebrates Latino contributions to the United States. Mexican 
Pp Independence Day begins at night every Sept. 15 when Mexi- 
| cans throughout the world simulate “El Grito”, which is the 
= PHOTOS BY MIGUEL A. LOPEZ ¢| Don cry that launched the | 1-year revolution to gain freedom from 


P yillermo Gomez, a member of the Don Mariachi band performs for Santa Ana College's Mexican Independence Day celebration Spain. 


line, 
New colleges needed for student influx 


The day of independence is officially on Sept.16. 


Education Commission, the 
state’s principal planning 


cooperation of our faculty and 
still be a strain on our cam- 


Fullerton is considering a 
quarter-system or year-round 


is distinctly more diverse than 


Please see SURGE, Page 3 


EDUCATION: By Theresa Salinas agency for higher education, puses,” he said. instruction to keep up with the 
With a e/ Don Views Editor recently released an official There are currently nine UC demand. Part 

fo projected forecast citing a 36 percent and 22 California State Univer- This is the second influx ot one 
si ; f College campuses statewide surge in college enrollment by sity campuses. The study college students to hit the state : bes 
Lbs are hoping to ebb what state 2010. Campuses are largely suggests that the equivalent of school system. The first was in in. a Series 
ri more than a education officials call the unprepared for the influx. eight new universities are the ‘60s when baby-boomers 
iy half million “Tidal Wave II” of more than “It is going to be difficult to needed to meet the increased packed their bags and headed In the next 
I students, 700,000 extra students expected accommodate all of these demand. off to college. The commission issue 

California will to swamp public colleges and students,” said Richard C. New facilities will likely be attributes the newest increase to d h 

need eight new universities over the next Atkinson, president of the added at San Diego State a favorable economy and an read what 
. campuses decade, by building new University of California system University, UC campuses at increased number of students the “Tidal 

within the next facilities and turning to year- in a recent Los Angeles Times Irvine, Riverside and Santa taking college preparatory Wave II” 

round instruction. article. “It'll take a lot of Cruz. A new UC campus is classes. 
10 years. The California Postsecondary funding from the state, the planned near Merced. Cal State The face of the second wave means for 
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This school is 
just a part of 
me... I’ve grown 
up here 
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PHOTO COURTESY MARY HALVORSON 


VITAL STATS 


e She earned two masters 
degrees, one in nursing and the 
other in health care management 
from Cal State Los Angeles. 


« Has flown her single engine 
plane for the dea 21 years. 


e She enjoys skiing and was an 
instructor at Mammoth. 


« Began as a student at SAC in 
1976 while a single mother. ‘ 
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TAKING HER OWN ROUTE 


As a pilot, nurse 
and dean of math 
and science, 
Mary Halvorson 
proves that with 
a little 
perseverance, 
you can 
accomplish 
anything. 
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By Christie Menzel 
é/ Don Statf Writer 


ary Halvorson, dean of math 
and science, has traveled the 
many roads of life and has 
proved that determination pays 
off. To those who know her, she is a strong 
and sensitive woman determined to help 
students reach their goals 
As she speaks, Halvorson points at a 
decorative rock sitting on her desk with her 
favorite saying painted on it: “For one 
semester you can do anything.” The saying 
originated from a conversation she had with 
a friend about the stresses of school. 
Halvorson is a believer in perseverance and 
chose a path of education to reach her goals. 
In 1976, Halvorson began her student 
journey at Santa Ana College. A single 
mother at the age of 28 with two young 
children, she enrolled in the nursing pro- 
gram. Two years later she graduated with her 
Associates degree. 
By 1980, she completed her bachelor’s 
degree at Cal State Fullerton and became a 
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full-time nursing instructor at Santa Ana 
College 

She completed two masters degrees, one in 
nursing and the other in health care manage- 
ment, both from Cal State Los Angeles. 

She became SAC’s dean of math and 
science in 1991. 

“Which goes to show that whatever you get 
your degree in, you probably won’t end up 
doing it,” she laughs. 

After 23 years Halvorson is still dedicated 
to her favorite school. 

“This school is just a part of me ... I’ve 
grown up here,” Halvorson says smiling. 

At times her job’s demands are over- 
whelming and she has a unique way of 
relaxing. 

“When I get anxious or stressed, I have a 
policy; I go and sit in a classroom and listen 
to a teacher,” her blue eyes soften, “and I 
realize, again, that this is all about education 
and supporting the students.” 

“There’s never enough classrooms, 
equipment and we’ll always be that way ... 
we have to realize how much we do have,” 
she says. 
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Don't Let A Hot Date. 
_ Turn Into A Due Date: 
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When Halvorson is not “relaxing” at 
school she likes to fly. With her many 
talents, she is also a pilot and has enjoyed 
flying her own single engine plane for the 
past 21 years. 

She was part of the “Flying Samaritans” 
for six years and volunteered as a nurse at a 
medical clinic in a needy area in Mexico. 
She continues to fly at least one weekend a 
month. 

Halvorson also volunteered at Casa Teresa, 
where she counseled unwed mothers for 
three years. 

These days she does fundraising for the 
YWCA to help women get back on their feet. 
Two other hobbies she enjoys are skiing 
and golf. Her favorite hobby is flying but she 
likes to ski and will golf occasionally if she 

is unable to do the previous activities. 

Halvorson is now married to a man named 
Olaf, “Ole” for short, whom she met while 
they were ski instructors at Mammoth in 1989. 

They have five children from separate 
marriages and are happily married. 

“Perseverance is something you need at the 
very end of reaching your goal,” she said. 
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“Anyone 
with an 
interest in 
music, or the 
music 
business, 
may 
patticipate. 
The business 
i needs all 
f kinds of 
‘ people.” 


Gary Barnes 
Musicians Alliance 


By Ann Shogren 
e/ Don Staff Writer 


Music can have a calming and 
therapeutic effect on the listener. It 
can also be the means to a very lucra- 
tive career, according to Gary Barnes, 
recently elected president of and driv- 
ing force behind Musicians Alliance, 
a new club at Santa Ana College. 

Barnes, with Vice President Peter 
January and several other SAC stu- 
dents, formed the group at the begin- 
ning of this semester as a way of ex- 
ploring the possibilities of a career in 
music. 

‘““Anyone with an interest in music, 
or the music business, may partici- 
pate,” Barnes said. “This business is 
a multi-billion dollar business and 
needs all kinds of people, not just 
musicians.” 

It is a wide ranging industry that in- 
cludes artists, executives, secretaries, 
lawyers, accountants, writers, manag- 
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ers, and publicists. Because of this, 
all people are welcoine to join the club 
to see how they can mesh their tal- 
ents with the industry. 

Bringing together serious people 
who are eager to learn about the mu- 
sic industry from the ground up, such 
as reading a contract, and creating 
opportunities for them to use their 
skills is the primary goal of the Alli- 
ance. 

“This is not a hip hop club, it is not 
a rap club, and it is not an urban mu- 
sic club. Jt can be jazz musicians, or 
any diverse genre,” Barnes said. 
“We’re currently looking*for an in- 
flux of Hispanic or Vietnamese-influ- 
enced music.” 

Its first official meeting was held 
Sept. 9 to elect an executive board and 
devise an application process for po- 
tential club candidates. Arrangements 
were also made to perform in already 
scheduled campus functions, such as 
Club Rush this month and the Inter- 


Performing Arts Center! 


Fri., Oct. 1 at8 pm Sat., Oct. 2 at 8 pm 
Students, Faculty & Staff; Purchase $10 tickets 
_at the Student Activities Offi ce, or call (7 714) 564-6210, ext. 5. 


1999-2000 C) Season 


“Symphony of a Thousand” 


The Pacific Symphony Orchestra, Pacific Chorale & soloists bring 
Mahler’s masterpiece to life at the Orange County 


SYMPHONY 
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Earn a Bachelor of Arts Degree in Business, Psychology, 
Ministry or Management Information Systems at 
Vanguard University’s School for Professional Studies. 


When you earn a degree through ‘Vanguard University’s School for 
Professional Studies you can advance your career without putting your life 
on hold. Designed for working professionals, our degree programs let you 
keep your life in order and your career on track. 


Attend class just one night a week in 
Costa Mesa or San Juan Capistrano 
- Graduate in just 18-22 months 
Requires only 31 units of prior college credit 
« Collaborative teaching — participatory 
learning styles in a seminar setting 
- Convert prior learning from work experience 
into college credit 
neral education courses also available 
Federal financial aid available 
Vanguard University is regionally accredited 
by the Western Association of Schools 
and Colleges 
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VANGUARD 


UNIVERSITY 


LEARN TO LIVE! 


of Southern California 


TOLL FREE 1-888-9-DEGREE 


* Formerly Southern California Collége - founded in 1920 


Club forms musical alliance | Surge: 


national Festival in November. 

They are planning to perform on- 
campus sometime in early or mid- 
spring, and eventually would like to 
organize shows off-campus as well. 

In addition to providing an outlet for 
people to share their talents and re- 
sources, Musicians Alliance wants to 
hold workshops for recording music. 
Barnes would also like the organiza- 
tion to help spur the growth and di- 
versity of the Music Department at 
Santa Ana College. 

They haven’t asked for, nor has SAC pro- 
vided any funding so far. “We want to be 
self-sufficient; 100 percent self-funded 
through performances,” Bames said. 

Musicians Alliance meets on Fridays at 
10 a.m. in S-203 (Administration Build- 
ing), but is looking for another meeting 
place. “We tend to get rather loud and 
noisy,” Bames said. For information stu- 
dents can contact the club’s adviser Brian 
Kehlenbach at 564-5653, or page Bames 
at (714) 266-5037. 


TENNIS ANYONE? 


(714) 564-6900 


Continued from page 1 


the first. Latinos comprise 38 
percent of the group; Cauca- 
sians, 29; Asians, 24; and 
African-Americans, 6. 

Community colleges are ex- 
pecting to “take the brunt” of 
the swell, said Kyle Orr, spokes- 
man for the Chancellor’s Office 
of the California Community 
College system. By 2005, 
CCC’s expect to see a 500,000 
increase in enrollment. 

Campuses have already expe- 
rienced a sharp enrollment in- 
crease. Since 1995, the fall en- 
rollment in the system has in- 
creased by about 140,000, an 
increase equivalent to the entire 
undergraduate enrollment of the 
UC system. 

To combat potential prob- 
lems, the CCC has developed 
a six-year plan that calls for: 
increased state funding (total- 
ing $500 million annually), 
maximum use of classroom 
space and the implementation 
of year-round instruction. 

In 1996-97, the average 
number of days that commu- 
nity colleges offered instruc- 
tion was 271. This grew to 


- 298 in 1997-98 and to 300 in 


1998-99. 


Be a Big Brother or Big Sister 


Make a difference this year and volunteer your time to help a 
needy child in Orange County. Big Brothers/Big Sisters of Orange 
County has a number of programs to fit your school schedule. 
Over 100 children are waiting for a tutor, mentor and friend. 


Call 714-544-7773 to find out more information. 


Tutor Pal Program* 
One school semester, one hour a week. 


Sports Buddy Program 
Six-month commitment, every other weekend. 


*A reference and certificate of completion will be awarded 
to volunteers completing the program. 
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BIG BROTHERS a BIG SISTERS 


OF ORANGE COUNTY 


Call 714-544-7773 or www.bigbrooc.org for more information. 


SODAS: By Dawnielle Peck Bogdanovich, SCC’s student 


Cola  ¢/ Bon Editor in Chief activity coordinator and Steve 
company Kawa, SCC’s director of ad- 

offers t’s called the “Joy of ministrative services. 

pai Cola” and it’s all you'll The task force sent requests 


see on campus for the 
inrantivae = 
INCENUVES next five years. 

101 The Rancho Santiago Com- 


for proposals to both Coca- 
Cola and Pepsi companies, 
then formulated a recommen- 


exclusive munity College District has dation for the president’s 
campus joined part of a growing trend council of both colleges to 
contract, 3mons college and university vote on. 
! i. 


campuses to enter into an ex- 
clusive contract with the Pepsi 
Bottling Group. This means 
the district will sell only Pepsi 
products at all district sites 
until June 30, 2004. 

Previous to the agreement, 
RSCCD had a one-year con- 
tract with Coca-Cola. When 


“It’s a big trend in colleges 
and universities to enter into 
exclusive contracts,” 
Langston said. “The longer 
and more exclusive the con- 
tract, the more revenue is gen- 
erated.” 

In the end, Pepsi offered the 
better deal. The company 
the contract neared its end, agreed to pay the district a to- 
Rhonda Langston, Santa Ana_ tal of $150,000 over a five 
Coliege’s director of auxiliary year period, while Coca-Cola 
services, formed a task force proposed $70,000 “at the be- 
to gather information for a ginning of the contract term.” 
new contract. The group was The college cabinet will de- 
comprised of Langston, Albert cide how the $30,000 per year 
Mock, SAC’s Associated Stu- will be distributed. 
dent Government president, “SAC is discussing using the 
Luis Pena, Santiago Canyon money to install an electronic 
College’s ASG president, marquis on campus,” 
John Hernandez, director of Langston said. 
student services, Gail Will- Pepsi also guaranteed a 
iams Nettles, student activity minimum annual vending 


| coordinator, Holly commission of $45,000 per 
HZ build strong hls 


strong famibes, 
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Full-time & Part-time Child Care Positions Available! 


Directors, Teachers & Assistants 


eChild Care Directors (AA or 4 yr degree) 
@Teachers (6-12 qualified college credits 
eChild Care Assistants (No experience needed) 


Enjoy working with school-age children, K-6. Full benefits for FT. Flexible 
hours. CPR & First aid preferred. Immediate openings. Call today, (7 | 4) 


549-9622 ext. 22 or fax resumes to (714) 838-5976 Attn: HR 


You're half 


way there. 


Now i's ame to finish what you've start- 
ed, with a Bachelor's degree from DeVry. 

Our students have an outstanding 
record of employment after graduation. 
And for good reason. 

Our dasses are small. Our labs are 
loaded with equipment. And our profes- 
sors have pracucal business experience. 

And with our year ‘round schedule, 
you'll have your degree in no ime. 

ics, Computer 
Information Systerns, Accounting, Technical 
Management or Telecommunications. 

With a Bachelor’s degree from 
DeVry, your glass will never be half empty. 

For a higher degree of success, call 
DeVry’s Pomona campus at (909) 622-9800, 
DeWry’s Long Beach campus at (562) 427-4162 
or DeVry’s new San Femando Valley (West 
His) Campus at 1-888-610-0800. 
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A higher degree of success? 
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year whereas Coca-Cola esti- 
mated $36,539 in annual com- 
mission. 

Coca-Cola offered $500 for 
scholarships at the beginning 
of the contract term. Pepsi al- 
lotted the same amount for 
scholarships per year plus 
$3,500 for various other pro- 
grams. 

While Coke offered 50 free 
cases of its product per year, 
Pepsi promised 125. 

“The student representatives 
from the.two campuses will 
decide how the free products 
will be used,” Langston said. 

Though Pepsi won the bid 
with its better offer, some stu- 
dents want Coca-Cola on cam- 
pus instead and think their 
choices have been limited. 

“T prefer Diet Coke over 
Pepsi,” said Blanca Ayala, 
computer science major. “I 
want to choose what I drink.” 

Langston explained that 
Mock’s and Pena’s responsi- 
bilities included gathering stu- 
dents views on the contract. 

“We discussed using a sur- 
vey,” Langston said. “We left 
it up to the student leaders. We 
didn’t want to tell them how 
to do it.” 
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Freddy Valades selects a Pepsi product from one of the many 
machines on campus. : 


why say it twice 
when once will suffice? 
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CALLING 


USE 3-WAY CALLING AND. TELL EVERYONE THE NEWS AT-THE- SAME FIME TO ADD SOMEONE 
TO A CONVERSATION. SIMPLY PRESS THE HANG UP BUTTON.-WAIT. FOR THE SECOND DIAL TONE 
THEN DIAL THE NUMBER YOU WANT TO-REACH. AND WHEN YOU. HEAR THE NUMBER 
CONNECT - HIT THE HANG UP BUTTON AGAIN VOILA! IT S:QN YOUR PHONE NOW AND ONLY 


75°.PER USE 3-WAY CALLING: CLICK-DIAL-CLICK 
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Introducing the OCTA Monthly Student Bus Pass! Just $25 
for full-time students with a valid student ID, it lets you board any local 
OCTA bus as often as you like in a calendar month. 


With more buses on our most popular routes and extended hours on many 
weekend and evening routes, you can now ride the bus home from evening 
Classes and study groups - or even return to campus for special events. 


The bus has other payment options, too: $1 each time you board, 
or the new $2 Day Pass to board as often as you like 


in a day. 


OCTA 
www.octa.net 
(714) 636-RIDE 


er fram South County 
4-800-636-RIDE (7433) 


The OCTA bu. is clean, safe, reliable...and now, more convenient than ever. 


So put a pass in your pocket! Just $25 per month 


Check out our web site to help plan your route - WWW.OCta.net 
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VIDEO GAMES: 
Sega launches 
its new system, 
| the Dreamcast, in 
the states. But hold 
on to your money 
because just around 
the corner are bigger 
and better releases. 


By Randy Scott 
el Don Staff Writer 


BILLBOARD CHARTS 


Top 5 albums 


1. Dixie Chicks - Fly 
2. Backstreet Boys - Millenium 


4. Santana - Supernatural 
5. Kid Rock - Devil Withouta Cause 
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he future of home video gaming 
has arrived. 
Sega has brought the Dreamcast 


system to America after a successful 
debut in Japan last November. Along with 
the hardware comes the hype of being the 
greatest home system ever made. 

But that hype is fleeting. The Sega 
Dreamcast is the top system right now, 
boasting the fastest game play and the 
best graphics ever seen for a home 
gaming product. 

At a suggested retail price of $199, the 
technology comes at a price. However, 
unless you need to have the latest and 
greatest of everything, the smart move is 
to wait. 

There are several good reasons to put 
off buying a Dreamcast. For starters, the 
price is always inflated when a system is 
introduced. After a few months the price 
comes down to a more reasonable level. 

Secondly, there are only 18 games 
available for the Dreamcast in America. 
Some of the games, such as Sonic Adven- 
ture are done well, but others like Mortal 
Kombat Gold, are disappointments. With 
such a small selection, the line between 
good and bad is thin. And thanks to a flaw 
in production, some of the game discs 


sold were defective 


Dreamcast got off to a great start with 
hundreds of thousands of systems sold. 
But Sega’s last system, the Saturn, got off 
to a good start but became a major flop. 
About all a Saturn is good for now is a 
paperweight. 

Finally, the next generation of video 
game systems from Sony and Nintendo 
are right around the corner. Playstation 2 
promises to be twice as powerful as the 
Dreamcast, as well as current Playstation 
games. Nintendo 2000, also known as 
Dolphin, will have similar features. Both 
systems will be available in the fall of 
2000, priced around the same as 
Dreamcast, but will offer more power. 

The home game console market is so 
hot, even Microsoft is considering 
releasing a product tentatively called the 
X-Box, which will combine a video game 
system with typical computer compo- 
nents. This convergence is a sign of 
things to come. 

Honestly, these new systems are 
powerful and provide an excellent gaming 
experience. The Dreamcast offers a jump 
from the technology of the Nintendo 64 
and Sony Playstation, but not as big ofa 
leap as the Nintendo 2000 and Playstation 
2. Wait until there’s a choice before 
taking the first out of the gate. Or invest 
that cash into a more powerful computer, 


hich would probably get more use 


1.1 Want it All- Warren G featuring Mack 10 
2. Jigga My N***** - Jay-Z 

3. Christina Aguilera - Christina Aguilera 3. Jamboree -Naughty by Nature featuring Zhane 
4. Simon Says - Pharoahe Monch 

5. U-Way (How We Do it) - Youngb!oodz 


Top 5 video rentals 
1. Analyze This 
2. Payback 


3. Shakespeare in Love 


4. Cruel Intentions 
5.3MM 
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Paul Dentice, 
18, plays the 
Sonic 
Adventure 
game on 
Sega's 
Dreamcast at 
a Best Buy 
Store in 
Ohio 
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Mismatched 
furniture and 
Oriental rugs 
highlight the 
wide open 
Spaces of the 
Gypsy Den. 


Address: 
125 N. 
Broadway, 
Santa Ana (in 
the Artist's 
Village) 


Hours: 
Monday - 
Thursday: 7:30 
a.m. to 10 p.m. 
Friday: 7:30 
a.m. to 11 p.m. 
Saturday: 8 
a.m. to 11 p.m. 
Sunday: 8 a.m. 


tQAnm 
106 p.m 
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The newly-opened Gypsy Den in downtown 
Santa Ana is an eclectic hangout 


By Alesa Kerr 
el Don Style Editor 
Photos by Sandahl Ball 


n the world of coffeehouses, atmosphere 

lis everything. 

For our overpriced styrofoam cup of 
ground down Colombian beans, we want 
more than just a cup of Joe. 

We want a place to sit, to relax, to talk 
with friends about our day - a hangout. 
Kinda like “Central Perk,” the place where 
the yuppie people on the TV show Friends 
kick back (Minus the renditions of “Smelly 
Cat” by Phoebe though.) 

What to do? The world of coffee seems to 
come down to either Diedrich’s or Starbucks 
- often like asking “Do you prefer to die by a 
firing squad or by hanging?” 

But have faith dear coffee connoisseur, a 
pardon has arrived. Its name is the Gypsy 
Den. 

Located in Santa Ana’s Artist’s Village, 
the Gypsy Den is eclectic without being too 
hippie-ish and cool without being 
pretentious. 

The interior is funky but it doesn’t try too 
hard. Mixes of orangey mismatched thrift 
store furniture along with empty colored 
glass bottles, paper lanterns and Oriental 
rugs are found throughout. 

Unlike their Costa Mesa location where 
your elbow practically dips into your 
neighbor’s cup, this Gypsy Den has enough 
room to stage a ballet inside. The dark 


cherrywood floors and thin, wispy drapes 


drawn to the sides 
of vast picture 
windows gives it 
the feel of an old 
warehouse 
converted into a 
home library. It’s 
darkly lit inside, 
but not cave-like. 
It’s the type of 
place where you 
can sit in a corner 
and read with all the time in the world, or 
smoke with a bunch of friends outside in the 
extensive patio section. 

The Gypsy Den offers more than coffee 
though. Drink selections includes, among 
others, vanilla Coke, spiced Chai, herbal tea, 
Italian soda, fruit smoothies, and fresh juice. 

The Den also provides a full menu 
including homemade desserts (even creme 
brulee, how classy is that?) soups made from 
scratch and fresh baked bread for their 
variety of sandwiches. And if that doesn’t 
stir you, it’s worth note that they serve beer 
and wine as well. 

As if this plethora of dining options wasn’t 
enough, they also have breakfast menu items 
like fruit, granola, bagel & egg sandwiches, 
croissants - even garden quiches. 

The only complaint? It’s just not open late 
enough. Night owls will have to be content 
with I1 p.m. as the latest hour, but owner 


and Santa Ana resident Catherine Graziano 


says this may change if an increase in 


AMERICAN BEAUTY \S A DARK COMEDY THAT 
SAYS A LOT ABOUT TODAY'S SOCIETY,, 


LOUIS PONS! ¢! Don 


Located opposite of the Main Place Mall in Santa Ana, Oscar's 
offers a-variely of fapdiincluding.Gseek, Haliao ach American. 
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e-liners of our 
ae. It’s part murder 


® a love story. Whatever 


The always brilliant 
Kevin Spacey stars as” 


_ aged man stuck in the 


i on his s daughter’ s° 
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It’s a deama’ I a dark 
comedy. with s some of the 
be: : 


mystery and even a bit of 


this hybrid is best defined 
-_ as, American Beauty is the 
 edgiest movie of the year 
also one of the best. 


Lester Burnham, a middle- 


doldrums of life who is 
sparked alive by a crush 


his hie werid upside down. He 


“begins to live hi | life with blunt honesty. 


After being a self-described 
“advertising whore” for 14 years, he 
blackmails his boss and takes a job as a 
burger flipper. He recalls the golden 
days of his twenties when life was about 
smoking pot, listening to Pink Floyd, and 
getting laid and he tries to recreate this, 
only now at age 42. 

The movie has many interesting, well 
developed characters. It twists and turns 
but doesn’t come off as being uneven . 

Beauty speaks about the monotony of 
life seemingly makes us blind to the 
beauty around us. Jt’s almost an anthem 
to suburban life in America albeit, this 


friend. -.- ©’ “<ig'an extreme parody.) nig 
ester’s Wifey “Caevinet) \. vd Mostof'the movie’s strong points are 
“(played by ano holds —_ its endless reserve of sarcasm, but there 
back Annette Benning) is are lines that ache with humanity and are 
an emotionally devoid some of the best prose ane "ll hear all 
mental case of a real year. Res aie as 
estate agent who listens to It’s not your typical movie, but like this 
Tony Robin’s self help movie proves, who ypical? 


Oscar’s serves up quality 
without breaking the bank 


By Louis Ponsi 
é/ Don Staff Writer 


True or False: If you want great tasting pizza 
at a reasonable price, you have to go to New 
York or Chicago. 

If you answered “True,” you haven’t tasted 
the pizza at Oscar’s, the two-month old eatery 
located in Orange. 

To call Oscar’s a restaurant to get good pizza 
however, is a gross understatement. 

Oscar’s menu features a combination of 
American, Greek and Italian cuisine 
consisting of gourmet pizzas, salads, pasta, 
chicken, ribs and pocket sandwiches. They 
offer individual meals, dinners for two and 
even entire family meals. 

The atmosphere is bright, modern and 
relaxed with plenty of seating inside and in 
the large patio outside. 

The prices are reasonable, with salads and 
sandwiches starting at $4.95, complete 
dinners priced from $5.50, small pizzas for 
$10.95 and complete dinners for two or more 
starting at $12.50. 

Oscar’s also provides a well stocked 
beverage bar that includes three flavors of ice 
tea and Starbucks coffee. 


gives me automatic status as a pizza expert. 
My finicky taste buds were exceedingly 
satisfied by the personal pizza and Oscar’s 
had no problem catering to my special 

request for a “cheese only” pizza. In fact, 
they encourage patrons to create their own 
pizza masterpieces from their abundant list of 
ingredients. 

The Greed salad was superb and the oven- 
baked seasoned potatoes would rank high on 
the list of any french fry connoisseur. 

My only complaint, interestingly enough, 
was that Oscar’s signature breadsticks were 
salty and greasy. 

The saying on the front of Oscar’s menu, 
“Hope You’re Hungry!” is accurate as the 
portions are generous. 

The severs were obliging, visiting our table 
three times during the meal to see if there 
was anything we needed. 

When finished, we were given an Oscar’s 
VIP card, entitling us to a 10 percent discount 
on future meals. 

Oscar’s has six other locations in 
California, including one in the Tustin Market 
Place. 

Oscar’s is the place to go if you want 
quality food in a friendly atmosphere without 


Being an Italian and 9 native of New Jersey... Siping xeur Pocketbook, 


Where it’s at: 
763 S. Main St. in 
the city of Orange 


Hours: 
Monday through 
Thursday: 10:30 

a.m. to 9 p.m. 
Friday through 
Saturday: 10:30 
a.m. to 10 p.m. 


Phone: 
(714) 836-5500 
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QUESTION OF THE WEEK 


Does the recent 
change from a Coke 
campus to a Pepsi 
campus effect you? 
Do you think it’s a 
good way for the 
school to increase 
revenue? 


“T like Coke better. I 
think they should have 
more variety. I don’t 
really care if the school 
makes money” 


STELLA KADALIS 
NURSING 


“] only drink water, so it 
doesn’t effect me. I don’t 
see the difference be- 
tween being a Pepsi or 
Coke campus. ” 


LIZETH ROMERO 
BiOLOGY 


“Anything to help out the 
school. It doesn’t make a 
difference to me.” 


JOSE MENDOZA 
BUSINESS MANAGEMENT 


“] think Pepsi ts better 
than Coke. I drink it all 
the time, so for me, this Is 
a good thing.” 


HERLINDO PENALOZA 
LAW 


“7 wish we had more 
choices, but if it 
brings more revenue to 
the school, it’s a good 
Idea. ” 


ANA NGUYEN 
ART 


MAILBOX Qxdelaiieng 


The el Don encourages expression of 
all views. Letters should be brief and 
to the point and include student ID 
number. They may be edited for length 
and clarity. Letters may be delivered 
to C-201, or mailed to SAC el Don, 
Mailbox, 17th at Bristol streets, Santa 
Ana, CA 92706. Include a phone 
number where you may be reached. 
Unsigned editorials are the opinion of 
the editorial board and do not reflect 
the views of SAC. Opinions with a 
byline are those of the author and do 
not reflect the views of el Don or 
Santa Ana College. E! Don reserves 
the right to refuse advertising and 
does not subscribe to the views of the 
advertisers. For el Don advertising 
rates and information, contact Debi 
Carr at (714)564-5617. FAX 564-0821. 


Colleges brace for student tsunami 


at 8 Me a 


a 
a 4 


STAFF ED: College enrollment 
figures across the state will 

skyrocket by 2010. Community 
colleges already feel the effects. 


Students and faculty, grab your 
surfboards and take cover. 
“Tidal Wave II,” a surge of 
more than 700,000 extra 
students is expected to hit 
California colleges and universi- 
ties with unprecedented force, 
over the next 10 years. 

While a recent study by the 
California Postsecondary 
Education Commission called 
for the construction of the 
equivalent of eight new state 
universities to handle the 
overflow, the forecast for 
community colleges looks hazy. 

Much of the recent over- 
crowding hype is focused on the 
California State University and 


ao” 


%» 


University of California 
systems. Media representatives 
have flocked to local institu- 
tions such as California State 
University at Fullerton and the 
University of California at 
Irvine, to report on their 
cramped classrooms, over 
booked dorms and crowded 
campus hangouts. 

Hundreds of students have 
been denied admission to state 
four-year schools because of 
overcrowding and those who 
are admitted struggle to get into 
high-demand classes. 

These problems may be new 
to the UCs and Cal States, but 
community colleges have faced 
these dilemmas for years. An 
influx of 500,000 extra students 
is also expected to swamp the 
California Community College 
system during the next six 
years. Officials have been 


“gt — 


bracing for it since 1996. 

Community colleges also 
struggle with overcrowding and 
limited access to classes. At 
Santa Ana College, it has 
become difficult to register for 
basic English and math classes 
because of increased demand. 

Some of our classrooms don’t 
even have enough chairs to 
accommodate all students 
enrolled in a course. And like 
our university counterparts, we 
also grumble when the parking 
lot seems filled to capacity. 

So why is our plight ig- 
nored? 

Perhaps its the stigma still 
attached to a two-year school. 
A common myth is that the 
“good students” head to a four- 
year school after high school 
and the leftovers turn to 
community colleges. 

In the eyes of the state, it 


seems, the concerns of students 
enrolled in a bachelor’s or 
master’s program outweigh 
those of two-year students 
struggling just to make it to the 
university level. 

Compared to Cal States and 
UCs, traditionally the state’s 
crown jewels, community 
colleges are seen as little more 
than cheap costume jewelry. 

It’s time for attention to be 
given to the future UC and Cal 
State students currently enrolled 
in the CCC system. 

We need increased funding 
and new facilities to deal with 
the surge of our own. Its time 
for our concerns to be examined 
and validated also. 

Without transfer students 
generated through state commu- 
nity colleges, the expected tidal 
wave will shrink to a mere 
ripple. 


The un-choice of a new generation 


By Francie Krantz 
Special to the el Don 


Coke or Pepsi? 

In America, the battle between these two 
beverage titans continues. At many colleges 
and universities across the nation, Coke has 
an unfair advantage. 

Globally, Coca-Cola is more popular 
than Pepsi. It’s one of the most recognized 
American symbols, next to McDonalds and 
Mickey Mouse. Even in third world coun- 
tries, where consumers can rarely afford 
such luxuries, its logo is displayed in neigh- 
borhood markets and restaurants. 

The role of the sugary substance in so- 
ciety has evolved from a fizzy soft drink, 
into a symbol of democracy and wealth. 

A few’ yeats apo: I' visited the’ Coca-Cola’ 


headquarters in Atlanta. I also toured one of 
the company’s museums and learned about the 
corporation’s rich and extensive history. I also 
stood in line at the museum’s drink station, 
amid excited Coke lovers, to sample over 30 
different kinds of Coke sold worldwide. 

Coca-Cola was founded at the end of the 
1800s, by a pharmacist who was trying to use 
it for medicinal purposes. 

The flavor was so unique that it was soon 
served in restaurants around the country. | 
don’t suppose that had anything to do with 
the small amounts of cocaine stirred into ev- 
ery batch? 

Nobody knows what Coke now contains. 
Which also plays a big role in its popularity. 

Sure, there’s carbonated water and syrup in 
it, but no one knows exactly how the coveted 
cola is‘toncocted. re 


Coca-Cola has marketed alternative versions 
of its classic formula to attract people who 
are turned off by the original. Diet Coke, Caf- 
feine-Free Coke, and even Coke Two have 
been marketed to perpetuate the Coke demand. 

However, nothing sells like the good old 
formula. 

Just because Coke is known worldwide, 
doesn’t mean consumers should be deprived 
of Pepsi products. Give me an “un-cola” (7- 
Up) over Sprite any day. 

There should be more opportunities to pur- 
chase Pepsi products on all college campuses. 

Students, as consumers, should be able to 
choose what they want to drink, not have the 
cafeteria decide for them. 

Just because Coca-Cola is widely recog- 
nized, it doesn’t always have to be the only 


“asonemA dice SV esheuldigive Pepsi'a chance, too. 


STATIC: 
The new fall 
television 
season 
overkills on 
shows about 
sex-crazed 
teens, trendy 
cliques and 
the court 
system. 


By Randy Scott 
el Don Staff Writer 


Another September has come 
upon us, and that means it’s time 
for the new fall T.V. season. 

And as usual, most of the shows 
aren’t worth the film they’re 
printed on. 

These days, television suffers 
from a lack of originality. If an 
idea works, it’s used repeatedly 
and run into the ground. 

Thanks to Dawson’s Creek, 
there are now at least five other 
shows about sexually frustrated 
teens with vocabularies more ex- 


tensive than some of my own pro- 
fessors. 


There are shows about friends 
who hang out in trendy upper- 
middle-class hot spots, and shows 
about stand up comics struggling 
to make a decent living. 

And what’s with all the court 
shows that have popped up? Judge 
Judy, Judge Mills Lane, Judge 
Mathis (Judge Judy’s husband) on 
The People’s Court, Divorce 
Court...the list goes on and on. 

I know our court system is 
bogged down, but there can’t be 
this many cases that need to be 
settled on-air by opinionated and 


power-hungry judges. 

Then there’s the new focus on 
lawyers in prime time. Thanks to 
Ally McBeal and The Practice, 
this fall, and probably for the next 
five as well, we will see lawyers 
(or at least people that portray 
them) as the focus of just about 
every new show. 

It will soon be tough to find a 
time slot between two 60 Min- 
utes, three 20/20, and five Date- 
line NBC episodes every week. 

It’s scary when someone longs 
for the originality of / Dream Of 
Jeannie and B.J. and the Bear. 

There has to be some fresh ideas 
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out there somewhere. 

About the only ground-break- 
ing show this fall is Action on 
Fox, which brings foul language 
and partial nudity to a show other 
than Cops. 

The networks wonder why they 
lose viewers every year. When all 
you give them is retreaded pro- 
grams with new facades and lo- 
cations, what do you expect? 

Expand our minds and chal- 
lenge our thoughts. Try something 
that hasn’t been tried before. 
That’s why cable is stealing so 
many of your viewers. They have 
the guts to try. 


VIEWS 
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Media ethics compromised in mergers 


By Louis Ponsi 
é/ Don Staff Writer 


Ss media consumers, 
we need to be con 
cerned about the hon- 


esty and integrity of the news 
reported to us through TV 
shows, radio and newspapers. 

The Sept. 7 announcement 
of Viacom’s acquisition of 
CBS, the latest and largest in 
a list of giant conglomera- 
tions, could effect news as we 
know it. 

Consider the following me- 
dia mergers and buyouts: In 
February 1996 the Walt 
Disney Corporation purchased 
ABC. Time Warner purchased 
Turner Broadcasting in Octo- 
ber 1996. And in 1990, Time 
purchased Warner Communi- 
cations. 

What theses mergers indi- 
cate is that virtually every in- 
dividual medium - print, 
broadcast Internet providers 
and telephone and wireless 
communications companies- 
can be owned by one media 


giant such as Disney/ABC or 
Time Warner, just to name a 
few. Many of these media 
kingpins also own professional 
sport franchises. 

So how do all these merg- 
ers, acquisitions and buyouts 
affect what we see on the 
nightly news or read in the 
morning newspaper? 

Through these conglomera- 
tions, there is potential for 
self-serving control of the 
news. Stories could have a 
positive or detrimental effect 
on the ownership of the sta- 
tion or newspaper reporting 
them. 

An ESPN sports reporter 
might think twice before writ- 
ing anything negative about 
the ownership of the Mighty 
Ducks or Anaheim Angels. 
The Ducks, Anaheim Angels, 
and ESPN are all owned by 
Disney/ABC. 

Would a CBS news pro- 
ducer want to do an investi- 
gative report on potential il- 
legal activities by Viacom 
chief Summer Redstone, his 


new boss? 

Hypothetically, if 50 
people were seriously in- 
jured in the Rocket Launcher 
at Disneyland because of the 
operator’s negligence, how 
would Disney-owned ABC 
cover the story? 

If the president of the 
United States was a close 
friend of a media CEO, would 
the TV stations and newspa- 
pers controlled by them put a 
particular spin on stories about 
the president? 

Personally, I don’t believe 
everything that I read in news- 
papers and watch on TV. I 
consider the source and who’s 
behind it. 

The general pubic needs to 
become more attune with what 
is reported and learn to ques- 
tion the truthfulness of 
“news.” 

We should not consider the 
New York Times as the Bible 
of news coverage or that the 
evening news is the Gospel 
according to Dan Rather. We 
should think for ourselves. 
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Cross Country Football Soccer Volleyball Wrestling 
Lou Vasques @El Camino vs. Riverside vs. East Los Angeles vs. Moorpark 
Invitational Saturday Oct. 2 Friday Oct. 1 (M) Friday Oct. 1 Friday Oct. 1 
@ Golden Gate Park 7:00 p.m. @ Long Beach 7:00 p.m. 6:00 pm 
Sept. 30 - Oct. 2 Tuesday Sept. 28 (W) 
3:00 p.m. 
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Men show no mercy against Santa Barbara 


MENS SOCCER: Nine games into the season Santa Ana has 
a 9-0 record and is only getting stronger with each game. 


Keith 
Buckley 
scored four 
goals on 
Monday in 
one of 
Santa Ana's 
largest 
home 
victories 
against 
Oxnard 
College. 
The state 
champs are 
on a roll 
and look 
unstop- 
pable. 


FOOTBALL: Santa Ana 
must learn from its 
mistakes in order to win. 


By Alex Arreola 
él Don Sports Editor 


Don football! took 
another step in the wrong 
direction Saturday as they 
got thrashed by Mount 
San Antonio College 61- 
10 in front of a crowd of 
about 300 at Santa Ana 
Stadium. 

Nothing went right for 
Santa Ana (0-2) who 
ironically suffered their 
worst defeat since 1952 to 
the same team surrender- 
ing 62 points. 

A relentless Mounty 
defense derailed the Dons 
offense. Receivers were 
held in check by Mt. 
SAC’s corner-backs and 
Wagner had trouble 
finding his targets. 
Camron King was 
pounded hard and often, 
getting hit behind the line 
of scrimmage numerous 
times. 

The visiting Mounties 
(2-0) pummeled the Dons 
on offense and defense. 
An overwhelming defense 
contained King, who was 
kept under 50 yards 
rushing and sacked 
quarterback Grant 
Wagner repeatedly, 
keeping him under 
constant pressure. 

Santa Ana’s defense 


was the victim of a balanced 
Mounty attack. Mt. SAC 
took to the air and piled up 
over 300 all-purpose yards 
against a helpless Dons 
defense. 

Santa Ana’s schedule 
includes a succession of 
highly ranked opponents led 
by Palomar, who are No. | 
in the state. The Dons were 
not the only Orange Empire 
Conference team to suffer. 
Orange Coast College was 
the sole victor for the OEC. 


By Miguel A. Lopez 
él Don Sports Editor 


Santa Ana fought back from 
a first half 1-1 tie to defeat 


Palomar College 3-1 in an 


away game on Wednesday. 

Victor Licea and Randy 
Zepeda each scored a goal. 
After sitting out Monday’s 
game Tomas Serna also 
scored for the Dons. 

SAC mens soccer team had 
one of its biggest home victo- 
ries over Oxnard College 8-0 
without two of its leaders on 
Monday. From the spectators 
bench Coach Jose Vasquez 
and key player Serna wit- 


as «3 


PHOTOS BY MIGUEL A. 


nessed Keith Buckley score 
four goals against Oxnard. 
Zepeda also put on a show 
kicking in three goals. 
Fernando Rico also had a 
goal. 


Last Saturday SAC took on. 


Santa Barbara College in what 
has become a great rivalry 
over last few years. 

“Our rivalry began three 
years ago when they beat us 
5-1,” said Vasquez, “it was a 
feeling we couldn’t forget, but 
it felt great to beat them 5-0 
in last year’s state final.” 

Saturday’s game, in a way, 
was the tie breaker between 
the two teams. 
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The Dons 
had a tough 
and 
frustrating 
Saturday 
afternoon 
against Mt. 
San 
Antonio 
College, 
losing 
61-10. 


placed 12" and received 
Athlete of the Meet hon- 


“Don’t worry it’s not 
going to hurt like a track 
race,” said coach Leticia 
Mora to a nervous Flores 
before the race, “just think positive and run 
with your teammates.” 

The Lady Dons kept a strong pack through- 
out the race. They had an enormous improve- 
ment in their 1-7 time gap. At the San Diego 
Invitational on Sept. 10 their gap was 3 min- 
utes and 12 seconds, the conference gap was 
only a minute and 31 seconds. Maria Pineda 
(15), Erika Gutierrez (16), Jackie Guzman (20) 
and Cristal Hernandez (24) finished within 31 
seconds of each other. 


“We anticipated a tough 
game and we were prepared,” 
said coach Vasquez. Santa 
Ana’s quick passes and fast 
game frustrated Santa Barbara 
and led to hard fought game. 

From the beginning SAC 
took control of the game. Fif- 
teen minutes into the first haif 


~Santa Ana built a 2-0 advan- 


tage. 

“It was a good thing that the 
guys controlled the ball 
early,” said Vasquez, “as the 
game proceeded it got diffi- 
cult.” Playing away, in a wet 
field and against a Santa Bar- 
bara home crowd the Dons 
were up 3-0 by halftime. 

However, about 15 minutes 


Please see SOCCER, Page 12 


Lady Dons 
take second at 
OEC preview 


By Migue! A. Lopez 
é/ Don Sports Editor 


The women’s cross country team placed six 
runners in the top 20 and finished second to 
last year’s state champions, Orange Coast 
College, at the conference preview last Satur- 


Sophomore Alicia Casas ran the 3.2 mile 
course in 21 minutes and 24 seconds placing 
ninth in a field of competitive runners. Monica 
Martinez, who was unsure 
if she’d be running be- 
cause of a knee injury, led 
SAC through the first mile 
and finished 11th (21:44). 

Francisca Flores was the 
big surprise of the meet. 
The conference preview 
was her first college cross 
country race. Flores is 
SAC’s top woman sprinter. 
She ran the race in 2] min- 
utes and 54 


seconds, 


& 


Sophomore Erika 
Gutierrez placed 
16th at Saturday's 
conference preview. 


If the ladies can stay healthy Santa Ana looks 
to improve from last year’s third place finish 
at the Southern Cal Regionals. 
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SPIKE: 
Lady Dons 
are on the 
right track 

and hopeful 
about the 
upcoming 
volleyball 
season. 


By Alex Arreola 
e/ Don Sports Editor 


After a dismal season in 
which the women’s volley- 
ball team won only three 
games, the Lady Dons are 
anxious to start a new season 
with a new coach and atti- 
tude. 

Coach Kathy Farina re- 
signed after a promotion in 
her job in extended education 
services at Cal State Fuller- 
ton. She was replaced by 
Jennifer Adeva, a CSF alumni 
with a contagiously positive 
attitude. 

“We are fielding only nine 
players this season, but it’s a 
versatile group,” said Adeva. 
“We have a solid returning 
core and the competition will 
bring out the best in them.” 

Santa Ana finished 3-17 
last season, but Adeva is 
optimistic about her inaugu- 
ral season. 

“These girls are always 
picking each other up and 
everyone is going to play,” 
said Adeva. 

Height is a bit of a problem, 
but SAC will make up for it 
by playing conservatively, 
letting the opposition make 
mistakes. 

The Lady Dons have only 
five returning players: out- 


Soccer: Vasquez 


Call the U.S. 


CHINA 35¢ 
TAIWAN 22¢ 


JAKARTA 17¢ 
MEXICO 13¢ 
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side hitter Gisela Munoz, 
defensive specialist Julia 
Bolle, middle blocker Hillary 
Barker, right hitter Kyra 
Pelachik, and setter Mandy 
Case. 

Rounding off the squad are 
freshmen Zulema Guido, 
Renee Finely, Natalie Castro, 
and Sydney Patton. 

“Sydney is a great athlete 
and will be an integral part of 
our success,” said Adeva. 

Barker will help Patton 
with the blocking duties and 
is very intuitive. She is quick 
and always seems to be at the 
right place at the right time. 

Softball players Castro and 
Finely are key additions to the 
team. Their athleticism is a 
vital asset. 

The departure of Farina 
was tough to deal with, but 
Coach Adeva has a solid 
group of assistants. Andy 
Koopman begins his third 
year and he keeps the women 
in the game mentally. Rose 
Argo is in her second year and 
she helps keep Adeva’s 
schedule organized. 

Coach Adeva is especially 
excited about walk-on assis- 
tant Pete Hapogian. He works 
with the players individually 
and is always motivated. 

“Pete will make us better in 
a lot of ways,” said Adeva. 


and Serna return 


Continued from page 11 


before the half ended coach Vasquez and Serna 
were both ejected from the game. After “no 
to Jose Retiz on a 50/50 ball 
Tomas Serna was penalized in front of the SAC 


call tackled” 


bench. 


Unsatisfied with the call, Vasquez questioned 
the referee’s unfaimess. Being asked to sit down 
he explained “I’m not going to allow my players 
to hit.” It was this reply that caused Vasquez’ ejec- 


tion. 


Both Vasquez and Serna were penalized one 
game (vs. Oxnard) in which they were not to be 
near the bench or have contact with the team. 

Santa Ana’s record is 9-0. The Dons have 46 
goals in favor and 5 against. Their next home game 
will be Friday against Riverside City College. 
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Adeva is ready to rebuild last year s team 


ROBERT RESENDEZ ei Don 


The volleyball team is out to a great 2-0 start under new head coach Jennifer Adeva. 


“He attends to each player 
individually and he makes 
our job easier.” 

The women must work hard 
and play a perfect game every 
time they hit the court to 
prepare for conference play. 
The Lady Dons are off to a 
solid 2-0 start which includes 


Y2K compliant, 
guaranteed. 


visit us at Www. habitat.org 
a CFC participant 


victories over Grossmont Col- 
lege and Chaffey College. 

In order to rack up the 
wins, they must take advan- 
tage of Coach Adeva’s bal- 
anced plan. 

“I feel that we must serve 
tough to opponents and 
basically let the other team 


make mistakes,” said Adeva. 

Adeva thinks the strength 
is at the middie blocker 
position. Their aggressive- 


ness will produce a lot of 


kills and win some matches. 

The Lady Dons host East 
Los Angeles College on Oct. 
1 at 7 p.m. 


i Bhise 1976, this tool has 
; ens key to the work of Habitat for 
Humanity® International, a nonprofit organization 
“that builds houses in partnership with people in need. We're 
building a brighter future. Find out how you can help today. 


iC Habitat for Humanity® 
International 

121 Habitat St. 

Americus, GA 31709-3498 
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FREE 


12 Oz 
Coffee* 


Now Open baie You!!! 
6 Am Mon-Fri 7 AM Sat & Sun 


1-800-HABIT AT 


1702 N. Main Street at 17th 
Santa Ana | 


(Next to Santa Ana Flower World) 


(714) 547-2148 


*With this coupon only, Limit 1 per customer per da 


INDIA 38¢ WWW.WONn.COoM Lawnsadckowede 


id only at Nata’le Coffee at Main and 17th Exp. 10/31/99 
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